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humanities computing 

 informatica umanistica 

  digital humanities 
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web 2.0 

• commercial fraud or the new paradigm? 

• what does it mean for the humanities? 
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Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

Web 2.0 in eight key concepts 

1.  User Generated Content (UGC) 
2.  semantics 

•  formal ontologies 
•  social tagging 

3.  collaborative filtering 
4.  RSS feeds 
5.  embedding, reuse, mash-up 
6.  social networks 
7.  page interaction (Ajax, WebApps, 

widgets) 
8.  interface design 



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

social networks 

•  the killing application of web 2.0 
•  2/3 of the world on-line population 

use social network or blogging tools 
•  already in 2007, 97% of US on-line 

population aged 9-17 was using 
social network tools 

•  social networks are today more 
popular than e-mail 

•  humanities and social networks 
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rela&on-‐oriented	  
social	  networks	  

content-‐sharing	  
social	  networks	  

rela&ons	  &	  
content	  
aggrega&on	  
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a	  social	  network	  page	  

•  should	  not	  be	  a	  ‘placeholder’	  
•  its	  primary	  goal	  is	  to	  dynamically	  aggregate	  

relevant	  informa&on	  
•  well-‐chosen	  widgets	  and	  applica&ons	  might	  

actually	  be	  useful!	  
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	  social	  reading	  pla>orms	  
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other	  interes&ng	  widgets	  &	  
applica&ons	  for	  social	  

networks…	  



RO
N
CA

G
LIA

	  –	  N
U
O
VO

	  W
EB	  E	  N

ETW
O
RK	  D

I	  RICERCA
	  IN

	  CA
M
PO

	  
U
M
A
N
ISTICO

	  

academia	  2.0	  and	  beyond…	  


